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Judges of the 1990 
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Why agency execs hate spec presentations 


November 


Staff 





How to take the stress out of spec presentations 


November 
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Industry Opinion 





Refine the Orphan Drug Program, don’t destroy it 


January 


George S. Goldstein, M.D. 





Direct-to-consumer advertising should place the 
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May 


Joseph L. Davis 
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July 


Lewis A. Miller 





Consistency is the key to marketing across borders 


September 1 


Clive Lewis 
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December 
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industry/Market Reviews 





1990 Medical/Surgical advertising review 


March 


Staff 
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April 


Staff 
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August 


Staff 
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August 
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September 20 


Staff 
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December 


Staff 





continued on page 26 














24 Medical Marketing & Media February 1992 











IITPOUPDAL 


The NDAs most 





likely 
1 





He 





1991 


Article Index — 


The following list includes all feature articles appearing in 


Medical Marketing & Media from January through December 1991. 





Subject/Title 


issue 


Page 


Author 











Advertising 





How to judge good advertising 


March 


Judges of the 1990 
Rx Club Competition 





Why agency execs hate spec presentations 


November 


Staff 





How to take the stress out of spec presentations 


November 


Clay Warrington 





Industry Opinion 





Refine the Orphan Drug Program, don’t destroy it 


January 


George S. Goldstein, M.D. 





Direct-to-consumer advertising should place the 
accent on information, not hard sell 


May 


Joseph L. Davis 





Should industry sponsors of CME 
be whipped into line? 


July 


Lewis A. Miller 





Consistency is the key to marketing across borders 


September 1 


Clive Lewis 





Bring back product positioning 


December 


Mitch Firger 





industry/Market Reviews 





1990 Medical/Surgical advertising review 


March 


Staff 





1990 Specialty markets advertising review 


April 


Staff 





Upcoming major meetings 


August 


Staff 





The world’s top 50 drugs 


August 


Jonathan de Pass 





1991 Midyear medical/surgical advertising review 


September 20 


Staff 





1991 Midyear specialty markets advertising review 


October 


Staff 





1991 Career and salary survey 


December 


Staff 





continued on page 26 














24 Medical Marketing & Media February 1992 











1991 ARTICLE INDEX 








Subject/Title 


Author 





International 





New realities of doing business 
with Eastern Europe 


February 


Rebecca Rolfes 





Wholesaling without borders 


February 


Rebecca Rolfes 





Japan: New competitor for the U.S. doctor's scripts 


April 


Lois Gaeta 





Japan: Visiting teams or contenders for 
the home-court advantage? 


May 


Lois Gaeta 





Multinational managers on the move 


August 


Barbara L. Harley 
& Claudia D. Robinson 





MM&M 25th Anniversary issue 





How | launched MM&M 


October 


John W. Sullivan 





Where were you in 1966? 


October 


Staff 





The pharmaceutical industry in review: 
How we got to where we are 


October 


C. Joseph Stetler 





Marketing — Tools and Techniques 





When two companies capitalize on 
each others’ strengths 


February 


Phillips Huston 





How the Pryor Bill will change our lives 


February 


Roger Green 





Next: Smaller, more specialized sales forces 


March 


Mason Irving, III 





A bumpy ride ahead for the industry 


March 


Phillips Huston 





Mass marketing in an era of segmentation 


May 


Robert Gouterman 





What's ahead for product managers? 


May 


Marilyn Larkin 





Life, Death and Dollars: 
High-priced drugs will save money — and lives 


July 


Richard J. Kogan 





Bridging the gap between trade shows and 
medical instrumentation sales 


September 1 


Peter LoCascio 





Using marketing research effectively 
for launching new products 


September 1 


John L. Palshaw 





Rx-to-OTC switches: Promises and pitfalls 


September 20 


Ernestine McCarren 





Quality control of the selling message 


September 20 


Ed Roseman, Ph.D. 





Hospital alliances play growing role in marketing 


November 


David Cassak 





The why and how of rational pricing 


November 


Mick Kolassa 





Medical Marketing Case Histories 





Communicating with a “hidden market” 


January 


Kenneth J. Gurian 





Managing a product under attack: A firsthand 
report on Clozaril 


September 20 


Barbara Rosengren & 
Gilbert Honigfeld, Ph.D. 
interview 





Sharing customer values: 
The Physician’s Exercise Program 


September 20 


Joseph Doyle 





New Drug Outlook 





FDA review: 


The NDAs most likely to succeed in ‘91 


January 


Janet Aker 
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1991 Article Index continued 





Subject/Title Author 





Potential Markets 
Molding the 21st century prescriber April George E. Palade, M.D. 
The ascent of the pharmacist April Michael M. Durand 
Modern biotechnology: Promise and performance June Glen L. Cureton 
The market impact of genetic technologies June Manny Ratafia 
The changing balance of power 
in hospital purchasing July Lawrence P. Horowitz 
Teaching surgeons not to cut November Warren Ross 
Are you tapping the potential 
of the nonphysician prescriber? December Phillips Huston 


























Regulatory Affairs 
Can outside reviews speed NDA approvals? January Louis Lasagna, M.D. 
Has FDA changed its guidelines 
for industry-sponsored CME? January Mary Alderman 
& Steven R. Arikian, M.D. 











Keep your NDAs “lean” to cut 
drug development time February Carl C. Peck interview 
A tough new way to get speedy product approval March Julie Stockier 
Surviving in a get-tough-on-promotion climate June Phillips Huston 
The generic drugs scandal: Four points of view August Robert F. Alinutt, 
Dee Fensterer, 
Justina Molzon, R.Ph. & 
Roger Williams, M.D., 
John D. Dingell 
A conversation with Ann Witt September 1 Ann Witt interview 
Ask the FDA: 
The FDA does not regulate CME but... September 20 Kenneth R. Feather 
The Coalition of Healthcare Communicators: 
The industry’s strong new voice in Washington November M. James Dougherty, 
Jack Angel, 
John Kallir 























AMA on guidelines: 
“We'll stay the course.” Here’s why. December Kirk Johnson interview 





Solving the Media Puzzle 
Overview of the media mix William Castagnoli 
The role of medical television David J. Moore 
Use multi-media synergy to improve 
your return on investment C. Marshall Paul 

& Robert A. Girondi 
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